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   Social Media Marketing Efforts on Craft Brewers
    For the success of brewing companies to be achieved, two things have to be considered. One is the issue of quality. Brewing companies should ensure that the quality of the beer produced is of a higher standard to attract a more significant market (Goodwin et al. (2019). The second issue is the market of the brand. An excellent marketing strategy has to be achieved to raid the demand and consumption of the product.
Consequently, for those brewing companies that are developing, marketing their products does not require colossal budgeting. However, how marketing is mainly done determines the consumption rate of the brand. Social media remains the best platform where the story of brand weaving is done by using photos, videos, and voices to promote the market of the products. Therefore, achieving this call for regular for a long-term posting of the brand (Harper et al. (2019). To earn this, the brewery has to connect the product with something broader than offering the beer itself. Concerning this, the Mexican brewery's corona beer brand recognizes the appealing effect that comes along with what they produce and not just the beer alone. 
    The corona and the lime come along the issues of relaxation of the mind. They have willingly accepted it as their brand, and therefore, in social media marketing, they have with them the image of pure fresh lime. On the other hand, the Colombian brewery's kokanee beer understands that the entire look of the brand is such a captivating issue. Therefore, every single post contributes to a solidified identity of the brand. Regarding this, the photos uploaded in the social media of the kokanee beer have an appealing effect to the outside market without even necessarily saying anything about the beer. In terms of what they offer, the two brewing companies produce similar products. The two companies aim to create the beer, but now the mode of marketing each brand is different. Therefore, this makes the kokanee beer from the Colombian brewery beat the corona beer in terms of the market's competitive nature. The two brewing companies communicate with their target audience through photos or images and use the videos of their brands to attract their target market, according to (Poelmans et (2020). With the increasing rate in the use of social media platforms, the two craft brewers can easily connect with their bases, and therefore, all they need is to be interactive in a way with their bases. This is because everybody is eager to know more about the kind of craft beer produced by each company, and therefore if the craft beer companies aren't keen enough on this, they will lose the market value. To build a strong relationship with the channel partners, the two craft beer companies offer incentives while trying their products.
Conclusion
   Craft breweries produce products that are highly demanded, but they operate in an immediate competitive environment. Fortunately, marketing by using social media makes them thrive by offering creativity in branding and, more so, engaging the audience. 
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